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Goldiata has successfully collaborated with clients across
various sectors, demonstrating our ability to meet and
exceed expectations. Key projects include:

Goldiata Creative is a Black-owned digital
marketing agency in Baltimore, Maryland. We

deliver marketing solutions that are backed by data,
and designed to maximize impact. Our core
competencies include:

Media Planning and Media Buying
Website Development

Search Engine Optimization
Content Creation

Performance Analytics

Commitment to Social Responsibility: We are
the only Black-owned digital marketing agency
that is a certified B Corp member. We are also a
member of 1% for the Planet, and donate 1% of
our revenue to charitable organizations.

Innovative and Data-Driven Approaches: We
leverage data analytics to drive decisions and
measure effectiveness.

Strong Communication and Collaboration:
Prioritizing clear and ongoing communication to
campaign goals are established and met.

Expertise in Digital Marketing: With the ability to
enhance campaign reach and engagement across
media channels, SEO, content marketing, and
email campaigns.
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National Science Foundation: Executed a
comprehensive media planning and media buying
campaign for a $IMM budget, generating an increase
in project pitch applications for America’s SEED Fund.

Johns Hopkins University: Enhanced digital
presence through design, website development, and
SEOQ, resulting in significant improvements in user
engagement and information accessibility.

CareQuest Institute for Oral Health: Executed a
comprehensive media planning and media buying
campaign for a $IMM budget, generating over 10K new
users, as well as an SEO campaign that led to a 34%
increase in organic traffic.

Bowie State University: Executed media planning
and media buying for a $500K campaign to increase
enrollment. This boosted visibility and inquiries in a
highly competitive market.

Howard University: Promoted graduate programs
through targeted media planning and media buying,
resulting in significant impressions and engagement.

lllinois Action for Children: Performed media planning
and media buying, leading to a successful legislative
advocacy campaign, and a $62M increase in funding
for early childhood programs.

CORPORATE DATA

Certifications: 8(a), Small Disadvantaged
Business (SDB), MBE/DBE/SBE

Federal ID: 82-149-1316

NAICS Codes: 541511, 541613, 541810, 541830,

541860, 541870, 541430
DUNS: 10-872-6119
CAGE Code: 9J1IM6

(=)



